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PURPOSE

Together, we enable  
people to meet

Swedavia creates connectivity and contributes to  
a competitive Swedish tourism industry. Together  
with its customers and partners, Swedavia enables 
people to meet.

STRATEGIC VISION 2030

 
Future-proofing aviation

 
Simplifying the journey 

from door to door

 
Creating magical  
meeting places

PROGRESS AND INNOVATION

POSITIVE OPERATING INCOME

The operating income was positive for the first 
time since the pandemic and landed on SEK 26 M,  
an increase by SEK 344 M compared with the 
previous year, as a result of the increased number 
of passengers.

HYDROGEN COLLABORATION

Swedavia entered a partnership with Airbus,  
SAS, Avinor, Vattenfall and Statskraft in early  
2024 to explore the possibilities of hydrogen- 
powered flights from 2035.

EXCHANGE OF KNOWLEDGE

At the end of November 2024, Swedavia signed 
a Memorandum of Understanding with Changi 
Airport Group in Singapore with the aim of  
accelerating the development of the future 
through knowledge exchange.

SWEDAVIA AT THE HIGHEST LEVEL

Swedavia holds four of the 19 airports worldwide 
that, in 2024, were certified at Airport Carbon Acc- 
reditation’s (ACA) fifth and highest level for managing 
and reducing their carbon dioxide emissions.

HOW SWEDAVIA CREATES VALUE

Swedavia

Swedavia creates connectivity within, 
to and from Sweden to facilitate 
travel, business and meetings.

Airlines

As a key player in the aviation industry, 
Swedavia works actively to develop the 
transport sector and helps to achieve 
Sweden’s transport policy goals.

Tenants

In its role as a landlord, Swedavia contri-
butes to jobs, tax revenue, diversity, and 
the exchange of culture and knowledge 
for the company’s stakeholders.

Value created

Together, we enable people to meet, 
create connectivity and help to make 
Swedish tourism competitive.

SAFETY AND SUSTAINABILITY IN  
EVERYTHING WE DO
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PASSENGERS

32.5 (32.1)
million passengers

NET REVENUE

6,393 (5 931)
SEK M

EMPLOYEES*

2,769 (2 603)
• Proportion of women 33% (33%)

• Foreign background 20.3% (18.7%)

• Engagement and skills development 64 (60) – 
index, not %

• Work environment incidents 7 (9)

*Full-time equivalent (FTE)

NUMBER OF AIRLINES

57 (64)
at Swedavia’s airports

DESTINATIONS

312 (322)

Previous year’s numbers in ()


